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Data telecommunications is expected to become substantially larger than the traditional 
voice telephony market.  The RBOCs have positioned to expand operations in the data 
communications market.  Data communications over wireline facilities are facing 
explosive growth as supply chain efficiencies and partnering creates increasing demand 
for broadband communications. 

   

Key Drivers In RBOC Data GrowthKey Drivers In RBOC Data Growth ::    

Provision of digital data services  

Demand for non-switched access lines  

Demand for broadband  

E-business demand for greater capacity per line than a 
traditional switched access lines  

Internet growth  

Supply chain automation  

Evolution of high-capacity applications  

Web hosting demand  

Application services over a network  

   

REPORT METHODOLOGY  

   

This is the Fifty-first report in a series of market research reports that provide 
forecasts in communications, telecommunications, the internet, computer, 
software, and telephone equipment.  The project leaders take direct responsibility 
for writing and preparing each report.  They have significant experience 
preparing industry studies.  Forecasts are based on primary research and 
proprietary data bases.  Forecasts reflect analysis of the market trends in the 
segment and related segments.  Unit and dollar shipments are analyzed through 
consideration of dollar volume of each market participation in the segment.  
market share analysis includes conversations with marketing directors, 



distributors, leading market participants, and companies seeking to develop 
measurable market share.  Over 200 in depth interviews are conducted for each 
report with a broad range of key participants and opinion leaders in the market 
segment.  
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