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and Forecasts, 2002 to 2007    

   
Telecommunications markets promise to rebound with incumbent service providers holding on to market 
share.  Revenue from voice services drives markets.  Competitive access providers will not achieve 
significant market penetration.  Long distance revenues are being changed dramatically.   

Change is the single most significant aspect of strategic direction for telecommunications markets.  
In considering strategic choices, companies need to respond to change in markets.  Telecommunications 
markets are in the midst of deep and profound change. 

Technology pursued for its own sake and buried in labs is not useful in the market.  The future 
drivers of the telecommunications industry include products that support network integration, support a 
services led business model, support the Internet, and support network based computing that integrates 
voice, video, and data. 

Telecommunications equipment shipment forecasts indicate that equipment markets at $204.8 
billion in 2001 are expected to reach $344.1 billion by 2007.   
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