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Siemens Market Shares, Market Opportunities, Market 

Strategies, and Market Forecasts, 2002 to 2007  

Siemens wireline networks division offers solutions for next generation Internet, traditional circuit 
switching telephony networks and communications access equipment.  Products are targeted to fixed-line 
public network service providers. 

Siemens product portfolio contains soft-switch products for call and feature control, voice over 
Internet protocol and voice over asynchronous transfer mode (ATM) gateways, public telephony switching 
systems.  Units allow access to narrowband and broadband channels and public communication software. 

Offerings are typically provided to public communications network operators and, increasingly, to 
Internet service providers that use this equipment as a gateway from their data network to the existing 
public telephony network and as a direct link to their end customers. 

Telecommunications equipment shipment forecasts - Markets at $204.8 billion in 2001 were battered 
throughout the year.  2002 does not look much better, declining to $184.9 billion.  The declines are caused 
by general economic declines, a glut of used equipment from bankrupt CLECs, network overcapacity, and 
uncertainty about what configuration of packet network architecture will prevail.  2002 is a year of many trial 
installations. 
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REPORT METHODOLOGY 
 

THIS IS REPORT IN A SERIES OF MARKET RESEARCH REPORTS THAT PROVIDE FORECASTS IN COMMUNICATIONS, 
TELECOMMUNICATIONS, THE INTERNET, COMPUTER, SOFTWARE, AND TELEPHONE EQUIPMENT.  THE PROJECT LEADERS 

TAKE DIRECT RESPONSIBILITY FOR WRITING AND PREPARING EACH REPORT.  THEY HAVE SIGNIFICANT EXPERIENCE 

PREPARING INDUSTRY STUDIES.  FORECASTS ARE BASED ON PRIMARY RESEARCH AND PROPRIETARY DATA BASES.  
FORECASTS REFLECT ANALYSIS OF THE MARKET TRENDS IN THE SEGMENT AND RELATED SEGMENTS.  UNIT AND DOLLAR 

SHIPMENTS ARE ANALYZED THROUGH CONSIDERATION OF DOLLAR VOLUME OF EACH MARKET PARTICIPATION IN THE 

SEGMENT.  INSTALLED BASE ANALYSIS AND UNIT ANALYSIS IS BASED ON INTERVIEWS AND AN INFORMATION SEARCH.   
MARKET SHARE ANALYSIS INCLUDES CONVERSATIONS WITH KEY CUSTOMERS OF PRODUCTS, INDUSTRY SEGMENT 

LEADERS, MARKETING DIRECTORS, DISTRIBUTORS, LEADING MARKET PARTICIPANTS, OPINION LEADERS, AND COMPANIES 

SEEKING TO DEVELOP MEASURABLE MARKET SHARE.  OVER 200 IN DEPTH INTERVIEWS ARE CONDUCTED FOR EACH 

REPORT WITH A BROAD RANGE OF KEY PARTICIPANTS AND INDUSTRY LEADERS IN THE MARKET SEGMENT. 
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