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Oxygen Concentrator Market Opportunities, Market 

Forecasts, and Market Strategies, 2005-2011 

Homecare is poised to grow based on the creation of new services efficiencies for the 
healthcare industry.  Systems automate care delivery, permitting remote tracking from 
central locations to the bedside, eliminating unnecessary visits to the home.  Patients 
and family gain more control over the care delivery.  Care can be delivered in familiar 
settings. 

The oxygen concentrator market participants offer a wide range of products, services, 
training, and support, whose purpose is to make it easier and more enjoyable for 
people needing homecare to take advantage of the convenience delivered by oxygen 
concentrators.  Reimbursement drives markets. 

Worldwide oxygen concentrator markets at $349 million in 2005 are anticipated to 
reach $1.2 billion by 2011.  Growth is spurred by increasing trends toward homecare 
and the desire for lifestyle by older people who may have some illness.  Smoking and 
air pollution are the biggest causes of respiratory disease.    
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Oxygen Concentrator Strategies and Forecasts, 
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REPORT METHODOLOGY 

 
THIS IS THE 255TH REPORT IN A SERIES OF MARKET RESEARCH REPORTS THAT PROVIDE FORECASTS IN 

COMMUNICATIONS, TELECOMMUNICATIONS, THE INTERNET, COMPUTER, SOFTWARE, TELEPHONE EQUIPMENT, HEALTH 

EQUIPMENT, AND ENERGY .  THE PROJECT LEADERS TAKE DIRECT RESPONSIBILITY FOR WRITING AND PREPARING EACH 

REPORT.  THEY HAVE SIGNIFICANT EXPERIENCE PREPARING INDUSTRY STUDIES.  FORECASTS ARE BASED ON PRIMARY 

RESEARCH AND PROPRIETARY DATA BASES.  FORECASTS REFLECT ANALYSIS OF THE MARKET TRENDS IN THE SEGMENT 

AND RELATED SEGMENTS.  UNIT AND DOLLAR SHIPMENTS ARE ANALYZED THROUGH CONSIDERATION OF DOLLAR VOLUME 

OF EACH MARKET PARTICIPATION IN THE SEGMENT.  INSTALLED BASE ANALYSIS AND UNIT ANALYSIS IS BASED ON 

INTERVIEWS AND AN INFORMATION SEARCH.   MARKET SHARE ANALYSIS INCLUDES CONVERSATIONS WITH KEY 

CUSTOMERS OF PRODUCTS, INDUSTRY SEGMENT LEADERS, MARKETING DIRECTORS, DISTRIBUTORS, LEADING MARKET 

PARTICIPANTS, OPINION LEADERS, AND COMPANIES SEEKING TO DEVELOP MEASURABLE MARKET SHARE.  OVER 200 IN 

DEPTH INTERVIEWS ARE CONDUCTED FOR EACH REPORT WITH A BROAD RANGE OF KEY PARTICIPANTS AND INDUSTRY 

LEADERS IN THE MARKET SEGMENT.  WE ESTABLISH ACCURATE MARKET FORECASTS BASED ON ECONOMIC AND MARKET 

CONDITIONS AS A BASE.  USE INPUT/OUTPUT RATIOS, FLOW CHARTS, AND OTHER ECONOMIC METHODS TO QUANTIFY 

DATA.  USE IN-HOUSE ANALYSTS WHO MEET STRINGENT QUALITY STANDARDS.  INTERVIEWING KEY INDUSTRY 

PARTICIPANTS, EXPERTS AND END-USERS.  OUR RESEARCH INCLUDES ACCESS TO LARGE PROPRIETARY DATABASES.  
LITERATURE SEARCH INCLUDES ANALYSIS OF TRADE PUBLICATIONS, GOVERNMENT REPORTS, AND CORPORATE 

LITERATURE. 
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IN TELECOMMUNICATIONS, COMMUNICATIONS EQUIPMENT , HEALTH CARE , INTERNET AND ADVANCED 
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PARTICIPANTS ARE PROFILED, AND THEIR MARKETING STRATEGIES, ACQUISITIONS, AND STRATEGIC 

ALLIANCES ARE DISCUSSED.  THE PRINCIPALS OF WINTERGREEN RESEARCH HAVE BEEN INVOLVED IN 

ANALYSIS AND FORECASTING OF INTERNATIONAL BUSINESS OPPORTUNITIES IN TELECOMMUNICATIONS 

AND ADVANCED COMPUTER TECHNOLOGY MARKETS FOR OVER 30 YEARS. 
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