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The market for enterprise content management solutions is emerging.  Software companies provide 
a variety of products and services in the areas of enterprise content management, document management, 
software configuration management, and content-based applications. 

Workgroup solutions are provided and enterprise content publishing or document management.  
In-house solutions are being replaced by packaged solutions because packages achieve an installed base 
that funds the evolution of additional system functionality.  Complementary products include web tools, 
enterprise document repositories, and web servers. 

Content management markets at $795.5 million in 2001 are expected to reach $1,7 billion by 2007.  
Market growth is a result of the desire to manage information electronically.  Publishing information to the 
Web needs to be achievable for ordinary people. 
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Interwoven 
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THIS IS A NEW REPORT IN A SERIES OF MARKET RESEARCH REPORTS THAT PROVIDE FORECASTS IN 

COMMUNICATIONS, TELECOMMUNICATIONS, THE INTERNET, COMPUTER, SOFTWARE, OR TELEPHONE EQUIPMENT.  THE 

PROJECT LEADERS TAKE DIRECT RESPONSIBILITY FOR WRITING AND PREPARING EACH REPORT.  THEY HAVE 

SIGNIFICANT EXPERIENCE PREPARING INDUSTRY STUDIES.  FORECASTS ARE BASED ON PRIMARY RESEARCH AND 

PROPRIETARY DATA BASES.  FORECASTS REFLECT ANALYSIS OF THE MARKET TRENDS IN THE SEGMENT AND RELATED 

SEGMENTS.  UNIT AND DOLLAR SHIPMENTS ARE ANALYZED THROUGH CONSIDERATION OF DOLLAR VOLUME OF EACH 

MARKET PARTICIPATION IN THE SEGMENT.  INSTALLED BASE ANALYSIS AND UNIT ANALYSIS IS BASED ON INTERVIEWS AND 

AN INFORMATION SEARCH.   MARKET SHARE ANALYSIS INCLUDES CONVERSATIONS WITH KEY CUSTOMERS OF PRODUCTS, 
INDUSTRY SEGMENT LEADERS, MARKETING DIRECTORS, DISTRIBUTORS, LEADING MARKET PARTICIPANTS, OPINION 

LEADERS, AND COMPANIES SEEKING TO DEVELOP MEASURABLE MARKET SHARE.  OVER 200 IN DEPTH INTERVIEWS ARE 

CONDUCTED FOR EACH REPORT WITH A BROAD RANGE OF KEY PARTICIPANTS AND INDUSTRY LEADERS IN THE MARKET 

SEGMENT. 
 

YOU MUST HAVE THIS STUDY 
 
 

Content Management 

Market Strategies, Market Opportunities, and Market 

Forecasts 

2002-2007 

Table of Contents 
CONTENT MANAGEMENT EXECUTIVE SUMMARY ES-1 
Emerging Market For Enterprise Content Management Solutions ES-1 
Content Management Market Driving Forces ES-1 
Content Management Market Forecasts ES-3 
1. CONTENT MANAGEMENT MARKET DESCRIPTION 1-1 
1.1  Target Markets 1-1 
1.2  Authoring Tool Technology Vendors 1-1 
1.3  Systems Integrator Service Providers 1-2 
1.4  Customer Implementations 1-2 
1.5  Content Management Positioning 1-3 
1.6  Content Management Requirements 1-9 

1.6.1  Control The Process 1-10 
1.7  Addressing the Content Lifecycle Challenge 1-10 
1.8  Advanced Deployment Server 1-11 
1.9  Content Management Industry Background 1-14 
1.10  Storage Content Management Solutions 1-15 
1.11  E-Commerce In Emerging Economies 1-16 
1.12  Payment Standards For e-Commerce 1-17 
2. CONTENT MANAGEMENT SOLUTIONS MARKET SHARE AND MARKET FORECAST ANALYSIS 2-1 
2.1  Emerging Market For Enterprise Content Management Solutions 2-1 
2.2  Content Management Market Driving Forces 2-1 
2.3  Content Management Market Shares 2-3 

2.3.1  Enterprise Content Publishing Market Shares  2-3 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

2.3.2  Document Management Market Shares  2-6 
2.3.3  Collaboration And Knowledge Management Market Shares  2-8 

2.4  Content Management Industry Specific Competitive Market Participants 2-11 
2.5  Competitive Factors In The Enterprise Content Management 2-14 
2.6  Content Management Market Forecasts 2-16 

2.6.1  Global Enterprise Content Management Publishing Management Software  2-22 
2.6.2  Document Content Management 2-23 
2.6.3  Content Management Collaboration Forecasts  2-25 

2.7  Content Management Regional Analysis  2-26 
3. CONTENT MANAGEMENT PRODUCTS 3-1 
3.1  Content Management Products 3-1 

3.1.1  Interwoven Content Document Management Products  3-1 
3.1.2  Stellent 
 3-3 

3.2  Microsoft PowerPoint 3-4 
3.2.1  Key Design Goals For PowerPoint 3-4 
3.2.2  Productivity And Efficiency 3-5 
3.2.3  Reliability, Data Recovery, And Security 3-6 
3.2.4  Web-Based Collaboration On Presentations 3-7 
3.2.5  Multilingual User Support  3-8 
3.2.6  Microsoft Content Management Server 3-9 

3.3  Divine 3-13 
3.3.1  Divine MindAlign™ 3-13 
3.3.2  Divine OpinionWare  3-15 
3.3.3  Divine ShowCase 3-15 
3.3.4  Divine Athena 3-16 
3.3.5  Divine Conversations 3-16 
3.3.6  Divine Synchrony 3-17 
3.3.7  Divine Global Library Services  3-18 

3.4  Filenet 3-19 
3.4.1  FileNET Web Content Management 3-19 

3.5  Panagon 3-21 
3.6  Brightspire 3-25 
3.7  Acenza eBusiness Applications 3-28 
3.8  Vignette 3-30 
3.9  Documentum 3-36 
3.10  OpenText  3-52 

3.10.1  OpenText Product Overview 3-52 
3.10.2  Superconnectivity And Integration 3-54 

3.11  Interwoven TeamSite 3-56 
3.11.1  Interwoven Intelligent Modules  3-57 
3.11.2  Interwoven Collaboration Through Work Areas, Staging Areas, And Editions 3-61 
3.11.3  Divine Fuse 3-61 
3.11.4  Interwoven Content Versioning 3-62 

3.12  Content Intelligence 3-62 
3.12.1  Interwoven MetaTagger 3-63 
3.12.2  Interwoven Discovery Framework 3-65 
3.12.3  Interwoven OpenDeploy 3-67 
3.12.4  Interwoven Integration 3-69 

3.13  Content Management Report Center 3-70 
3.14  Mission Critical Messaging Services 3-71 
4. CONTENT MANAGEMENT COMPANY STRATEGIES 4-1 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

4.1  Filenet Business Strategy 4-1 
4.2  Vignette Business Strategy 4-2 
4.3  Documentum Business Strategy 4-4 
4.4  Microsoft 4-7 
4.5  Divine Strategy 4-13 

4.5.1  Content Management Technologies  4-14 
4.6  Platform Architecture 4-16 
4.7  Scalability, Performance, And Availability 4-16 
4.8  Content Management Industry Standards 4-17 
4.9  Open Systems  4-18 
4.10  XML  4-18 

4.10.1  Content Web Services  4-19 
4.10.2  Docent / Interwoven eLearning 4-20 

4.11  Content Information Community Access Networks 4-21 
4.12  Presentation Of Content 4-21 
4.13  Placement Of Content On The Internet In Native Languages 4-22 
4.14  Storage Of Content 4-22 
4.15  Creation Of Repositories Of Basic Information 4-23 
4.16  The Importance Of Supporting Audio Communications 4-24 
4.17  The Impact Of Open Source Software In Emerging Economies 4-25 
4.18  Issues Of Accessibility And Bandwidth In The Context Of Socio-Political Evolution 4-25 
4.19  Telecommunications Deployment 4-26 
4.20  Regulatory Frameworks And Information Infrastructure 4-27 
4.21  Implications Of Restrictive Telecommunications Regulations 4-28 
4.22  Next Generation Internet 4-28 
4.23  Shell Chemical Content Management Deployment 4-29 

4.23.1  Shell Strategy 4-30 
5. CONTENT MANAGEMENT COMPANY PROFILES 5-1 
5.1  Art Technology Group 5-1 

5.1.1  Art Technology Group (ATG) CRM 5-3 
5.1.2  ATG Solutions 5-3 
5.1.3  ATG Strategy 5-4 
5.1.4  ATG Data Anywhere Architecture  5-5 
5.1.5  ATG Customers  5-6 

5.2  BroadVision 5-7 
5.3  Divine 5-8 

5.3.1  Target Markets  5-9 
5.3.2  Divine Strategy 5-10 
5.3.3  Divine Organization 5-10 
5.3.4  Divine Revenue 5-10 
5.3.5  Divine / Open Market 5-11 
5.3.6  Other Divine Acquisitions 5-13 

5.4  Docent 5-15 
5.5  Documentum 5-16 

5.5.1  Documentum Strategy 5-16 
5.5.2  Documentum Revenue 5-17 

5.6  Eprise 5-20 
5.7  eRoom 5-21 
5.8  Filenet 5-23 

5.8.1  Filenet Strategy 5-23 
5.8.2  Filenet Revenue 5-23 
5.8.3  Filenet Corporation Revenue 5-25 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

5.9  International Business Machines (IBM) 5-27 
5.9.1  IBM Strategy 5-27 
5.9.2  IBM Revenue 5-28 
5.9.3  IBM Fourth-Quarter and Total Year 2001 Revenue 5-28 
5.9.4  IBM Content Manager Portfolio  5-30 
5.9.5  WebSphere MQ Product Family  5-30 
5.9.6  IBM Middleware  5-32 
5.9.7  IBM Middleware Products  5-32 
5.9.8  IBM / Nortel 5-35 

5.10  Interwoven 5-35 
5.10.1  Interwoven Customers  5-35 
5.10.2  Interwoven Strategic Partners  5-36 
5.10.3  Interwoven Revenue 5-36 
5.10.4  Interwoven Acquisitions 5-37 
5.10.5  Inktomi / Interwoven 5-38 

5.11  Inktomi 5-40 
5.11.1  Interwoven / XYZFind Technology 5-41 
5.11.2  Interwoven Insurance Industry Initiatives  5-41 
5.11.3  Toshiba America Business Solutions / Interwoven 5-42 

5.12  Intraspect 5-43 
5.12.1  Intraspect Solutions 5-43 
5.12.2  Strategic Partners  5-44 
5.12.3  Collaborative Business Applications 5-44 

5.13  Orange 5-45 
5.14  Scan  5-45 
5.15  Simplewire 5-45 
5.16  Splendo 5-46 
5.17  VirtualTek 5-46 
5.18  Oracom 5-46 
5.19  Clix  5-46 
5.20  iWon  5-47 
5.21  SAPO 5-47 
5.22  Kamoon 5-47 
5.23  PlanetLogix 5-47 
5.24  Virtual Personalities 5-48 
5.25  Flypaper 5-48 
5.26  IMlogic 5-48 
5.27  Microsoft 5-49 
5.28  NewsEdge 5-52 
5.29  OpenText  5-52 

5.29.1  OpenText Strategy 5-52 
5.29.2  OpenText Revenue 5-53 
5.29.3  Open Text Revenue for Fiscal Fourth Quarter 2002 5-54 
5.29.4  Livelink Vertical Applications 5-55 
5.29.5  Ion Global’s Use Of OpenText’s Livelink 5-57 

5.30  Oracle 5-59 
5.30.1  Oracle Content Management 5-60 
5.30.2  Oracle Internet Application Server 5-61 
5.30.3  Oracle Revenue 5-62 

5.31  PlaceWare 5-62 
5.31.1  PlaceWare Customers  5-63 
5.31.2  PlaceWare Services  5-63 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

5.32  Rational Software Corporation 5-63 
5.32.1  Rational Revenue 5-64 

5.33  ScreamingMedia 5-65 
5.34  SER Solutions 5-65 

5.34.1  Intelligent Technology 5-66 
5.34.2  Gateway CTI Middleware  5-66 

5.35  Stratasoft 5-67 
5.35.1  Using Predictive Dialing 5-67 

5.36  Staffware 5-69 
5.36.1  Staffware Revenue 5-70 

5.37  Stellent 5-71 
5.37.1  Stellent Strategy 5-72 
5.37.2  Stellent Revenue 5-72 

5.38  InPhonic 5-73 
5.38.1  Professional Services  5-76 

5.39  Royal Swets & Zeitlinger 5-77 
5.39.1  Strategy Of Swets Blackwell 5-79 
5.39.2  Swets Blackwell 5-81 

5.40  Vignette 5-83 
5.40.1  Vignette Strategy 5-83 
5.40.2  Vignette Products  5-83 
5.40.3  Vignette Revenue 5-85 

5.41  YellowBrix 5-87 
5.41.1  Yellowbrix Fourth Quarter 2001 5-88 
5.41.2  Customers  5-89 

5.42  Webb Interactive Services / Jabber 5-90 
5.43  Wanadoo 5-90 

 
 

List of Tables and Figures 
Table ES-1 ES-2 
Content Management Market Driving Forces 
Figure ES-2 ES-4 
Global Enterprise Document Management, Content Management Publishing, 
Collaboration Management Software Market Forecasts, Dollars, 2002-2007 
Table 1-1 1-4 
Content Management Infrastructure Functions 
Table 1-2 1-5 
Content Management Platform Functions 
Table 1-3 1-6 
Types of Information Exc hanged Using Content Management 
Table 1-4 1-6 
Content Management Efficiency Targets 
Table 1-5 1-7 
Advantages Of Content Management 
Table 1-6 1-9 
Content Management Industry Segments Init iatives 
Table 1-7 1-11 
Benefits Of Advanced Deployment Servers 
Table 1-8 1-13 
Multisite Content Manager Capabilities 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

Table 2-1 2-2 
Content Management Market Driving Forces 
Figure 2-2 2-4 
Global Enterprise Content Management Publishing Market Shares, First Half 2002 
Table 2-3 2-4 
Global Enterprise Content Management Publishing Market Shares, First Half 2002 
Figure 2-4 2-5 
Global Enterprise Content Management Publishing Market Shares, 2001 
Table 2-5 2-5 
Global Enterprise Content Management Publishing Market Shares, 2001 
Figure 2-6 2-6 
Global Enterprise Document Content Management Market Shares, First Half 2002 
Table 2-7 2-7 
Global Enterprise Document Content Management Market Shares, First Half 2002 
Figure 2-8 2-7 
Global Enterprise Document Content Management Market Shares, 2001 
Table 2-9 2-8 
Global Enterprise Document Content Management Market Shares, 2001 
Figure 2-10 2-9 
Global Enterprise Collaboration Content Management Market Shares, First Half 2002 
Table 2-11 2-9 
Global Enterprise Content Collaboration and Knowledge Management Software Market Shares, 
First Half 2002 
Figure 2-12 2-10 
Global Enterprise Collaboration Content Management Market Shares, 2001 
Table 2-13 2-10 
Global Enterprise Content Collaboration and Knowledge Management Software Market Shares, 2001 
Table 2-14 2-12 
Content Management CIM Telephony Software Services Market Participants 
 
Table 2-15 2-13 
Content Management Collaboration Telephony Software Services Market Participants 
Table 2-16 2-13 
Content Management EBSCO Subscription Telephony Software Services Market Participants 
Table 2-17 2-14 
Content Management Information Services Telephony Software Services Market Participants 
Table 2-18 2-15 
Competitive Factors In The Enterprise Content Management Industry 
Table 2-19 2-16 
Competitive Aspects In The Enterprise Content Management Industry 
Figure 2-20 2-17 
Global Enterprise Document Management, Content Management Publishing, 
Collaboration Management Software Market Forecasts, Dollars, 2002-2007 
Table 2-21 2-18 
Global Enterprise Document Management, Content Management Publishing, 
Collaboration Management Software Market Forecasts, Dollars, 2002-2007 
Figure 2-22 2-19 
Global Enterprise Document Management, Content Management Publishing, 
Collaboration Management Software Market Forecasts, Units, 2002-2007 
Table 2-23 2-20 
Global Enterprise Document Management, Content Management Publishing, 
Collaboration Management Software Market Forecasts, Units, 2002-2007 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

Table 2-24 2-21 
Competitive Factors In The Enterprise Content Management Industry 
Figure 2-25 2-22 
Global Enterprise Content Management Publishing Management Software Market Forecasts, 2002-2007 
Table 2-26 2-23 
Global Enterprise Content Management Publishing Management Software Market Forecasts, 2002-2007 
Figure 2-27 2-24 
Global Enterprise Document Content Management Management Software Market Forecasts, 2002-2007 
Table 2-28 2-24 
Global Enterprise Document Content Management Management Software Market Forecasts, 2002-2007 
Figure 2-29 2-25 
Global Enterprise Content Collaboration and Knowledge Management Software Market Forecasts, 
2002-2007 
Table 2-30 2-26 
Global Enterprise Content Collaboration and Knowledge Management Software Market Forecasts, 
2002-2007 
Figure 2-31 2-27 
Content Management Regional Market Shares, 2001 
Table 2-32 2-27 
Global Enterprise Content Management Regional Market Segments, 2001 
Table 3-1 3-1 
Interwoven Asset Types Managed 
Table 3-2 3-2 
Interwoven Managed Content Products 
Table 3-3 3-4 
Key Design Goals For PowerPoint 
Table 3-4 3-5 
Functions Of PowerPoint 2002 
Table 3-5 3-7 
Functions Of PowerPoint 2002 
 
Table 3-6 3-8 
Functions Of PowerPoint 2002 
Table 3-7 3-9 
Functions Of PowerPoint 2002 
Table 3-8 3-10 
Concepts Behind Microsoft Content Management Server 
Table 3-9 3-11 
Features For Managing Web Content In Microsoft Content Management Server 
Table 3-10 3-11 
Features Of Delivery In Microsoft Content Management Server 
Table 3-11 3-12 
Features Of Rapid Time-To-Market In Microsoft Content Management Server 
Table 3-12 3-13 
Divine Collaboration Technologies 
Table 3-13 3-14 
Divine Content Management Advanced Features 
Table 3-14 3-19 
Functions Of Web Content Management 
Table 3-15 3-21 
Panagon Product Line 
Table 3-16 3-25 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

Brightspire Product Line 
Table 3-17 3-28 
Acenza eBusiness Applications 
Table 3-18 3-34 
Vignette(R) V6 Extensions 
Table 3-19 3-40 
Documentum Edition Types 
Table 3-20 3-42 
Documentum 4i Facets 
Table 3-21 3-47 
Products Integrated By Documentum 
Table 3-22 3-48 
Documentum Integrations 
Table 3-23 3-54 
Functions Of OIA 
Table 3-24 3-55 
Functions Integrated In Livelink 
Table 3-25 3-58 
Interwoven TeamSite Content Management Functions 
Table 3-26 3-59 
Interwoven TeamSite Content Management Interface Applications 
Table 3-27 3-59 
Interwoven TeamSite Content Management Features 
Table 3-28 3-64 
Interwoven MetaTagger Functions 
Table 3-29 3-64 
Interwoven MetaTagger Applications 
Table 3-30 3-68 
Interwoven OpenDeploy Functions 
Table 3-31 3-69 
Interwoven OpenDeploy Applications 
 
Table 3-32 3-72 
Mis sion Critical Software Services 
Table 4-1 4-5 
Business Strategies Of Documentum 
Table 4-2 4-7 
Benefits Of Integration 
Table 4-3 4-9 
Abilities Gained Through Integration 
Table 4-4 4-14 
Strategic Objectives Of Divine 
Table 4-5 4-17 
Organizations That Develop Standards 
Table 4-6 4-30 
Expressed Benefits Of SIMON 
Table 5-1 5-8 
Key Components Of Enterprise Solutions 
Table 5-2 5-11 
Divine Acquisitions 
Table 5-3 5-22 
eRoom Digital Workplace 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

Table 5-4 5-31 
Base Mission Critical Messaging Functions 
Table 5-5 5-33 
IBM Middleware Solutions 
Table 5-6 5-37 
Interwoven Acquisitions 
Table 5-7 5-39 
Key Benefits Of Inktomi And Interwoven Integrated Solution 
Table 5-8 5-39 
Key Aspects Of Inktomi And Interwoven Integrated Solution 
Table 5-9 5-58 
Livelink Features 

 

ABOUT THE COMPANY 

WINTERGREEN RESEARCH, FOUNDED IN 1985, PROVIDES STRATEGIC MARKET ASSESSMENTS 

IN TELECOMMUNICATIONS, COMMUNICATIONS EQUIPMENT , HEALTH CARE , AND ADVANCED COMPUTER 

TECHNOLOGY .  INDUSTRY REPORTS FOCUS ON OPPORTUNITIES THAT WILL EXPAND EXISTING MARKETS 

OR DEVELOP MAJOR NEW MARKETS.  THE REPORTS ASSESS NEW PRODUCT AND SERVICE POSITIONING 

STRATEGIES, NEW AND EVOLVING TECHNOLOGIES, AND TECHNOLOGICAL IMPACT ON PRODUCTS, 

SERVICES, AND MARKETS.  MARKET SHARES ARE PROVIDED.  LEADING MARKET PARTICIPANTS ARE 

PROFILED, AND THEIR MARKETING STRATEGIES, ACQUISITIONS, AND STRATEGIC ALLIANCES ARE 

DISCUSSED.  THE PRINCIPALS OF WINTERGREEN RESEARCH HAVE BEEN INVOLVED IN ANALYSIS AND 

FORECASTING OF INTERNATIONAL BUSINESS OPPORTUNITIES IN TELECOMMUNICATIONS AND ADVANCED 

COMPUTER TECHNOLOGY MARKETS FOR OVER 30 YEARS. 

 

 

ABOUT THE PRINCIPAL AUTHORS 

ELLEN T. CURTISS, TECHNICAL DIRECTOR, CO-FOUNDER OF WINTERGREEN RESEARCH, CONDUCTS 

STRATEGIC AND MARKET ASSESSMENTS IN TECHNOLOGY-BASED INDUSTRIES.  PREVIOUSLY SHE WAS A 

MEMBER OF THE STAFF OF ARTHUR D. LITTLE, INC., FOR 23 YEARS, MOST RECENTLY AS VICE PRESIDENT 

OF ARTHUR D. LITTLE DECISION RESOURCES, SPECIALIZING IN STRATEGIC PLANNING AND MARKET 

DEVELOPMENT SERVICES.  SHE IS A GRADUATE OF BOSTON UNIVERSITY AND THE PROGRAM FOR 

MANAGEMENT DEVELOPMENT AT HARVARD GRADUATE SCHOOL OF BUSINESS ADMINISTRATION.  SHE IS 

THE AUTHOR OF RECENT STUDIES ON WORLDWIDE TELECOMMUNICATIONS MARKETS, THE TOP TEN 

INTERNET EQUIPMENT COMPANIES, THE TOP TEN CONTRACT  MANUFACTURING COMPANIES, AND THE 

TOP TEN TELECOMMUNICATIONS MARKET ANALYSIS AND FORECASTS. 

SUSAN EUSTIS , PRESIDENT , CO-FOUNDER OF WINTERGREEN RESEARCH, HAS DONE RESEARCH IN 

COMMUNICATIONS AND COMPUTER MARKETS AND APPLICATIONS.  SHE HOLDS SEVERAL PATENTS IN 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

MICROCOMPUTING AND PARALLEL PROCESSING.  SHE HAS THE ORIGINAL PATENTS IN ELECTRONIC 

VOTING MACHINES.  SHE HAS NEW PATENT APPLICATIONS IN FORMAT VARYING, MULITPROCESSING, AND 

ELECTRONIC VOTING.  SHE IS THE AUTHOR OF RECENT STUDIES OF THE REGIONAL BELL OPERATING 

COMPANIES' MARKETING STRATEGIES, INTERNET EQUIPMENT , BIOMETRICS, A STUDY OF INTERNET 

EQUIPMENT , WORLDWIDE TELECOMMUNICATIONS EQUIPMENT , TOP TEN TELECOMMUNICATIONS, 

DIGITAL LOOP CARRIER, WEB HOSTING, WEB SERVICES, AND APPLICATION INTEGRATION MARKETS.  

MS. EUSTIS IS A GRADUATE OF BARNARD COLLEGE. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ORDER FORM 
Return To: WinterGreen Research, Inc. 

6 Raymond Street 
Lexington, MA 02421 USA 
Phone: (781) 863-5078 --- Fax: (781) 863-1235 

 
PLEASE ENTER MY ORDER FOR: 

Content ManagementContent Management  
Market StrategiesMarket Strategies , Market Opportunities,, Market Opportunities,   

and and Market Market ForecastsForecasts   
20022002--20072007  

-ALL REPORTS ARE AVAILABLE IN EITHER PRINT OR PDF- 
_________PDF         ________PRINT 



WINTERGREEN RESEARCH, INC. 

 

REPORT # C19114114066 250+ PAGES 90+ TABLES AND FIGURE S  2002 $2,800 
 

____ENCLOSED IS MY CHECK FOR $2,800 FOR SINGLE COPY, $3,800 FOR WEB SITE POSTING 
 
____PLEASE BILL MY COMPANY USING P.O. NUMBER_________________________________________ 
 
____PLEASE CHARGE MY MASTERCARD/VISA/AMERICAN EXPRESS— 
 
CARD NUMBER _________________________________EXP. DATE__________________ 
If charging to a Credit card you may e-mail the order form, but not the card information 
Fax or Call with credit card information  -  Do not send card number as e-mail  -  You may send the order as e-mail 
 
____ADDITIONAL COPIES, @ $375 (EXTRA COPY PRICE IN EFFECT ONLY WITH INITIAL ORDER) 
 
NAME________________________________________TITLE________________________________________ 
 
SIGNATURE________________________________________________________________________________ 
 
COMPANY________________________________________DIVISION_______________________________________
_ 
 
ADDRESS________________________________________ 
 
CITY__________________________________________STATE / 
ZIP__________________________________________ 
 
TELEPHONE________________________________________ 
 
FAX________________________________________ 
 
EMAIL________________________________________ 
 
PLEASE NOTE: RESIDENTS OF MASSACHUSETTS AND CONNECTICUT MUST INCLUDE APPROPRIATE SALES 

TAX 
SUBSCRIBERS OUTSIDE THE UNITED STATES MUST PROVIDE PREPAYMENT IN U.S. FUNDS 


