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Application Delivery Market Opportunities, Strategies, 

and Forecasts, 2004 to 2009 

Application delivery market driving forces are a result of the demand for IT 
departments to be run more efficiently.  IT departments are as large as companies or 
countries.  Buyers of applications systems expect software to be focused on linking 
their IT operations and infrastructure with business services. 
 
Technology spending has been declining over several years.  There are multiple signs 
that enterprises around the world are making long-term and strategic commitments to 
IT departmental and systems management software solutions that improve 
productivity.  Efficiency is achieved by knowing what is going on in the department, 
tracking projects, and avoiding duplication.   
 
Business technology optimization products identify and respond to the needs of IT 
departments to run efficiently.  Software is sold on a license basis.  Subscription based 
software systems sales are sagging.  Many customers after looking at the analysis 
comparing subscriptions to licenses are choosing a license.  Analyses are showing that 
the subscription based cost structure is more expensive than t he license of software 
over the life of the software. 
 
To deploy high quality applications that are reliable, companies must integrate testing 
early in the development lifecycle and extend it into production. By doing so, the 
integrity and performance of the application in a “real world” environment can be 
tested before the application is actually deployed and exposed to real customers. Also, 
once deployed, companies can continue to test and monitor the application to meet the 
end-user needs for accuracy, performance and availability. 
 
The market for software management and testing tools is intensely competitive, 
rapidly evolving, and subject to constant technological change.  In the enterprise 
testing market segment companies offer a variety of products and services. 
 
Increased Web usage will drive markets for application delivery.  The market for 
software management and testing tools is a fundamental part of the software industry.  
In the enterprise testing market segment, participants offers a variety of products and 
services. 
 
Markets for Application Delivery at $528.3 million in 2003 are expected to grow to 
$3.1 billion by 2009. 
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