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Digital Service Loop Market Opportunities, Market Forecasts, 

and Market Strategies, 2006-2012 

 
Digital loop carriers are used to implement broadband and narrowband at 
the edge of the network.  DSL is a primary broadband technology.  Growth 
drivers for DSL technology relate to the NGN applications evolving:  The 
demand for bandwidth and faster connection speeds in consumer as well 
as corporate domain is a strong growth driver for the DSL market. 
 
Increased competition among different DSL players has led to price 
reduction, thereby benefiting its customers. DSL services provide an 
efficient medium for streaming voice as well as video. The increasing 
demand for services for streaming media  as well as demand for home 
networking has led to a strong growth in DSL.. 
 
The need for secured point-to-point service has led to a growth in DSL 
service. This has helped in eliminating security issues as well latency 
limitations due to bandwidth being shared.   
 
DSL subscriber base is expected to grow at a CAGR of 24.3% over the 
period 2005-08.  DSL services are expected to generate USD  $155 billion of 
revenue with 240 million DSL lines worldwide.  This is due to the growth in 
broadband services in Western Europe, China, Japan and India.  
 
The DSL market base is expected to strengthen due to increasing demand 
for high-speed solutions, which are offered by DSL services.  The DSL 
market in most of the developing countries will be small due to the high 
cost involved in building the cable infrastructure. The Asia –Pacific market 
is expected to grow at 3% in 2005. 
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