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The presence of vulnerabilities in components that are used in both corporate and 
consumer environments is worrisome.  Between July 1, 2003, and December 31, 2003, 
13 vulnerabilities that affect both corporate and consumer versions of Microsoft 
Windows. 
 
Microsoft operating systems are designed for both corporate and consumer 
environments.  Microsoft enterprise and client operating systems share common 
features and code.  Development, maintenance, and support for these systems is more 
efficient.   
 
It also means that vulnerabilities in shared components affect all environments that 
use those components.  Microsoft DCOM RPC Interface buffer overflow vulnerability 
is a significant issue.  Windows 2000 and Windows XP are vulnerable to this threat. 
 
Exploitation of both corporate and consumer environments contributed to the 
proliferation of Blaster and Welchia.  Corporate environments tend to be more immune 
to infection, due to the use of firewalls.  E-mails generated by the self-contained engine 
of malicious code do not interact with the user email system.  There are few signs of an 
active infection.  Antivirus programs have heuristics-based detection that can resist 
these types of threats. 
 
During the second half of 2003, threats to privacy and confidentiality were the fastest 
growing threat.  There was a 519 percent growth in volume of submissions within the 
top 10 malicious code submissions compared to the first half of the year. 
 
The key goal of antivirus vendors is to continue to grow the anti-virus and intrusion 
prevention (content security) business faster than the Internet security industry.  A 
focus in the corporate segment is on regional opportunity in the U.S., Europe, and Asia.  
Security as a service business and web sales has a global focus.  Marketing campaigns 
continue to promote content security.. 
 
AntiVirus market forecasts indicate continued market growth.  Channel is significant 
for consumer markets, and network evolution is significant for corporate markets.  
Markets at $2.6 billion in 2003 are expected to reach $9.4 billion by 2009. 
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REPORT METHODOLOGY 

 
THIS IS THE TWO-HUNDRED AND TWENTY-NINETH REPORT IN A SERIES OF MARKET RESEARCH REPORTS THAT PROVIDE 

FORECASTS IN COMMUNICATIONS, TELECOMMUNICATIONS, THE INTERNET, COMPUTER, SOFTWARE, TELEPHONE 

EQUIPMENT, HEALTH EQUIPMENT, AND ENERGY .  THE PROJECT LEADERS TAKE DIRECT RESPONSIBILITY FOR WRITING 

AND PREPARING EACH REPORT.  THEY HAVE SIGNIFICANT EXPERIENCE PREPARING INDUSTRY STUDIES.  FORECASTS 

ARE BASED ON PRIMARY RESEARCH AND PROPRIETARY DATA BASES.  FORECASTS REFLECT ANALYSIS OF THE MARKET 

TRENDS IN THE SEGMENT AND RELATED SEGMENTS.  UNIT AND DOLLAR SHIPMENTS ARE ANALYZED THROUGH 

CONSIDERATION OF DOLLAR VOLUME OF EACH MARKET PARTICIPATION IN THE SEGMENT.  INSTALLED BASE ANALYSIS AND 

UNIT ANALYSIS IS BASED ON INTERVIEWS AND AN INFORMATION SEARCH.   MARKET SHARE ANALYSIS INCLUDES 

CONVERSATIONS WITH KEY CUSTOMERS OF PRODUCTS, INDUSTRY SEGMENT LEADERS, MARKETING DIRECTORS, 
DISTRIBUTORS, LEADING MARKET PARTICIPANTS, OPINION LEADERS, AND COMPANIES SEEKING TO DEVELOP MEASURABLE 

MARKET SHARE.  OVER 200 IN DEPTH INTERVIEWS ARE CONDUCTED FOR EACH REPORT WITH A BROAD RANGE OF KEY 

PARTICIPANTS AND INDUSTRY LEADERS IN THE MARKET SEGMENT.  WE ESTABLISH ACCURATE MARKET FORECASTS BASED 

ON ECONOMIC AND MARKET CONDITIONS AS A BASE.  USE INPUT/OUTPUT RATIOS, FLOW CHARTS, AND OTHER ECONOMIC 

METHODS TO QUANTIFY DATA.  USE IN-HOUSE ANALYSTS WHO MEET STRINGENT QUALITY STANDARDS.  INTERVIEWING 

KEY INDUSTRY PARTICIPANTS, EXPERTS AND END-USERS.  OUR RESEARCH INCLUDES ACCESS TO LARGE PROPRIETARY 

DATABASES.  LITERATURE SEARCH INCLUDES ANALYSIS OF TRADE PUBLICATIONS, GOVERNMENT REPORTS, AND 

CORPORATE LITERATURE. 
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WINTERGREEN RESEARCH, HAS A UNIQUE RESEARCH STRATEGY THAT RELATES TO 

IDENTIFYING MARKET TRENDS THROUGH READING AND INTERVIEWING OPINION LEADERS.  BY READING 
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COMPETITIVE ANALYSIS.  TALKING TO OPINION LEADERS IS THE THIRD ESSENTIAL ASPECT OF 
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WINTERGREEN RESEARCH, FOUNDED IN 1985, PROVIDES STRATEGIC MARKET ASSESSMENTS 

IN TELECOMMUNICATIONS, COMMUNICATIONS EQUIPMENT , HEALTH CARE , INTERNET AND ADVANCED 
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POSITIONING STRATEGIES, NEW AND EVOLVING TECHNOLOGIES, AND TECHNOLOGICAL IMPACT ON 

PRODUCTS, SERVICES, AND MARKETS.  MARKET SHARES ARE PROVIDED.  LEADING MARKET 

PARTICIPANTS ARE PROFILED, AND THEIR MARKETING STRATEGIES, ACQUISITIONS, AND STRATEGIC 

ALLIANCES ARE DISCUSSED.  THE PRINCIPALS OF WINTERGREEN RESEARCH HAVE BEEN INVOLVED IN 

ANALYSIS AND FORECASTING OF INTERNATIONAL BUSINESS OPPORT UNITIES IN TELECOMMUNICATIONS 

AND ADVANCED COMPUTER TECHNOLOGY MARKETS FOR OVER 30 YEARS. 
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