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ABOUT THE COMPANY

WinterGreen Research, founded in 1985, provides strategic market assessments in telecommunications,
communications equipment, health care, and advanced computer technology. Industry reports focus on
opportunities that will expand existing markets or develop major new markets. The reports assess new product and
service positioning strategies, new and evolving technologies, and technological impact on products, services, and
markets. Market shares are provided. Leading market participants are profiled, and their marketing strategies,
acquisitions, and strategic alliances are discussed. The principals of WinterGreen Research have been involved in
analysis and forecasting of international business opportunities in telecommunications and advanced computer
technology markets for over 30 years.

ABOUT THE PRINCIPAL AUTHORS

Ellen T. Curtiss, Technical Director, co-founder of WinterGreen Research, conducts strategic and market
assessments in technology-based industries. Previously she was a member of the staff of Arthur D. Little, Inc., for 23
years, most recently as Vice President of Arthur D. Little Decision Resources, specializing in strategic planning and
market development services. She is a graduate of Boston University and the Program for Management
Development at Harvard Graduate School of Business Administration. She is the author of recent studies on
worldwide telecommunications markets and the Top Ten Telecommunications market analysis and forecasts.

Susan Eustis, President, co-founder of WinterGreen Research, has done research in communications and
computer markets and applications. She holds several patents in microcomputing and parallel processing. She is the
author of recent studies of the Regional Bell Operating Companies' marketing strategies, Internet equipment, and of a
study of Internet and Intranet markets. Ms. Eustis is a graduate of Barnard College.
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