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LEXINGTON, Massachusetts February 28, 2011) – WinterGreen Research announces that it has a new study on 
Streaming Media Software: Market Shares, Strategies, and Forecasts, Worldwide, 2011-2017.  The study has 529 
pages and 154 tables and figures.   
 
Enterprise use of streaming media is for training, marketing, partner communication, departmental communication, 
and live streaming of events.  Collaboration depends on media exchange.  Every industry uses media.  The studios and 
the broadcasters use streaming media exclusively.  Streaming media files are current, they are short or they are 
massive.  They may be somewhere in between.   
 
It is an ongoing challenge for many enterprise organizations to maximize the expertise of scarce subject matter 
experts.  Recent increases in outsourcing make this challenge more significant.  These subject matter experts need to 
be able to communicate complex thoughts visually.  Travel for in-face meetings reduces productivity, is costly, and 
can cause significant delays and missed deadlines. 
Enterprise sales people need to travel for face to face meetings with customers.  Everyone else in the organization can 
and does attend virtual meetings.  Streaming media supports those encounters. 
 
 
 
 
 

http://wintergreenresearch.com/reports/Streaming%20Media.htm
http://wintergreenresearch.com/reports/Streaming%20Media.htm
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Streaming media is poised to improve productivity at the enterprise middle management and lower level of the 
enterprise as more people have a global reach.  Streaming media can provide communication across geographical 
boundaries, letting teams achieve collaboration in many different working environments.   
Enterprises recognize that video communications, live webcasts, on-demand recordings of meetings, executive 
presentations, training, and product information help build competitive advantage, maximize efficiency and increase 
the bottom line.  Delivery of video communications is complex. 
 
Streaming media is able to reach millions of viewers simultaneously.  Marketing strategy is leveraging demand for 
images and video that is more compelling than documents and power point.   An effective enterprise video 
communications solution includes offerings for live video, video on-demand, digital signage, and syndication.  
Distribution to various viewer platforms is being extended as cell phones, ipads, and readers extend the variety of 
viewing platforms. 
 
600 mobile telecom brands use Real to provide world-class messaging services.   Mobile video services seek to 
leverage the enhanced capability of the networks, increasing popularity and affordability of smartphones, and 
improvements in the mobile video business.  More than 600 mobile telecom brands use Real to provide world-class 
messaging services.   With elements of fun, personalization and interoperability, systems are anticipated to achieve 
rapid growth. 
 
Network upgrades put mobile video on the fast track.  Changes and improvements in the mobile video ecosystem act 
as stimulants for the adoption of mobile video services.  Key areas of bandwidth, ease of use, and content availability 
support to the development of the mobile video business. 
 
Network improvements allow faster data transfer speeds with lower latency.   The development and deployment of 
mobile broadcasting technology is leveraging those higher speed transmission capabilities.  Mobile operators seek to 
monetize rising demand for mobile video, particularly given the huge strain that bandwidth-rich video and streaming 
television can put on a mobile network. 
 
According to Susan Eustis, the primary author of the study, “Streaming media permits collaborative interactive 
presentations.  Streaming media is far superior to static presentations.  Collaboration between teams worldwide 
permits the enterprise to work on projects 24x7, with the streaming media providing information to the next team 
about the state of a project.” 
 
Enterprise streaming media markets at $336.1 million in 2010 are anticipated to reach $1.1 billion by 2017.  Growth is 
the result of the improved visualization brought by video.   
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Forecasts, Worldwide, 2011 to 2017 

 

Report Methodology 

 

This is the 467th report in a series of primary market research reports that provide forecasts in 

communications, telecommunications, the Internet, computer, software, telephone equipment, health 

equipment, and energy.  Automated process and significant growth potential are a priorities in topic selection.  

The project leaders take direct responsibility for writing and preparing each report.  They have significant 

experience preparing industry studies.  Forecasts are based on primary research and proprietary data bases.   
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The primary research is conducted by talking to customers, distributors and companies.   The survey data is 

not enough to make accurate assessment of market size, so WinterGreen Research looks at the value of 

shipments and the average price to achieve market assessments.  Our track record in achieving accuracy is 

unsurpassed in the industry.  We are known for being able to develop accurate market shares and projections.  

This is our specialty.   

The analyst process is concentrated on getting good market numbers.  This process involves looking at the 

markets from several different perspectives, including vendor shipments.  The interview process is an essential 

aspect as well.  We do have a lot of granular analysis of the different shipments by vendor in the study and 

addenda prepared after the study was published if that is appropriate. 

Forecasts reflect analysis of the market trends in the segment and related segments.  Unit and dollar 

shipments are analyzed through consideration of dollar volume of each market participant in the segment.  

Installed base analysis and unit analysis is based on interviews and an information search.   Market share 

analysis includes conversations with key customers of products, industry segment leaders, marketing 

directors, distributors, leading market participants, opinion leaders, and companies seeking to develop 

measurable market share.   

Over 200 in depth interviews are conducted for each report with a broad range of key participants and 

industry leaders in the market segment.  We establish accurate market forecasts based on economic and 

market conditions as a base.  Use input/output ratios, flow charts, and other economic methods to quantify 

data.  Use in-house analysts who meet stringent quality standards.   

 

Interviewing key industry participants, experts and end-users is a central part of the study.  Our research 

includes access to large proprietary databases.  Literature search includes analysis of trade publications, 

government reports, and corporate literature. 

Findings and conclusions of this report are based on information gathered from industry sources, including 

manufacturers, distributors, partners, opinion leaders, and users. Interview data was combined with 

information gathered through an extensive review of internet and printed sources such as trade publications, 

trade associations, company literature, and online databases.  The projections contained in this report are 

checked from top down and bottom up analysis to be sure there is congruence from that perspective.  

The base year for analysis and projection is 2010. With 2010 and several years prior to that as a baseline, 

market projections were developed for 2011 through 2017. These projections are based on a combination of a 

consensus among the opinion leader contacts interviewed combined with understanding of the key market 

drivers and their impact from a historical and analytical perspective.  The analytical methodologies used to 
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generate the market estimates are based on penetration analyses, similar market analyses, and delta 

calculations to supplement independent and dependent variable analysis.  All analyses are displaying selected 

descriptions of products and services. 

 

This research includes referencde to an ROI model that is part of a series that provides IT systems financial 

planners access to information that supports analysis of all the numbers that impact management of a product 

launch or large and complex data center.  The methodology used in the models relates to having a 

sophisticated analytical technique for understanding the impact of workload on processor consumption and 

cost.   

WinterGreen Research has looked at the metrics and independent research to develop assumptions that 

reflect the actual anticipated usage and cost of systems.  Comparative analyses reflect the input of these 

values into models.   

The variables and assumptions provided in the market research study and the ROI models are based on 

extensive experience in providing research to large enterprise organizations and data centers.  The ROI models 

have lists of servers from different manufacturers, Systems z models from IBM, and labor costs by category 

around the world.  This information has been developed from WinterGreen research proprietary data bases 

constructed as a result of preparing market research studies that address the software, energy, healthcare, 

telecommunicatons, and hardware businesses.   
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