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In the near term, revenue will be impacted, but services become increasingly profitable 
as the processes are more automated by new technology and Internet transmission of 
voice over IP makes long distance charges more manageable. 

The markets for voice and data communications were separate and distinct.  
Convergence means that voice becomes data in the network architecture.  What 
becomes of revenue?  That is the question.  Voice revenue has paid for wireless 
infrastructure build out.  Voice revenue still represents 97% of the wireless 
communications revenue. 

Verizon and SBC are the market leaders in the number of pay telephones in place in 
the U.S. among the RBOCs.  These companies are poised to continue to lead the 
markets, as there is a shift to data by 2007.  By 2007 pay phones will evolve to the 
status of kiosks that dispense information and provide wireless PC connectivity to the 
Internet. 

Pay telephone revenue at $10.4 million in 2001 is expected to reach $14.8 million by 
2007.  The revenue per pay telephone at $6,700 per year in 2001 is expected to reach 
$9,400 per year by 2007. 
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REPORT METHODOLOGY 
 

THIS IS THE ONE HUNDRED FIFTY -EIGHTH REPORT IN A SERIES OF MARKET RESEARCH REPORTS THAT PROVIDE 

FORECASTS IN COMMUNICATIONS, TELECOMMUNICATIONS, THE INTERNET, COMPUTER, SOFTWARE, OR TELEPHONE 

EQUIPMENT.  THE PROJECT LEADERS TAKE DIRECT RESPONSIBILITY FOR WRITING AND PREPARING EACH REPORT.  THEY 

HAVE SIGNIFICANT EXPERIENCE PREPARING INDUSTRY STUDIES.  FORECASTS ARE BASED ON PRIMARY RESEARCH AND 

PROPRIETARY DATA BASES.  FORECASTS REFLECT ANALYSIS OF THE MARKET TRENDS IN THE SEGMENT AND RELATED 

SEGMENTS.  UNIT AND DOLLAR SHIPMENTS ARE ANALYZED THROUGH CONSIDERATION OF DOLLAR VOLUME OF EACH 

MARKET PARTICIPATION IN THE SEGMENT.  INSTALLED BASE ANALYSIS AND UNIT ANALYSIS IS BASED ON INTERVIEWS AND 

AN INFORMATION SEARCH.   MARKET SHARE ANALYSIS INCLUDES CONVERSATIONS WITH KEY CUSTOMERS OF PRODUCTS, 
INDUSTRY SEGMENT LEADERS, MARKETING DIRECTORS, DISTRIBUTORS, LEADING MARKET PARTICIPANTS, OPINION 

LEADERS, AND COMPANIES SEEKING TO DEVELOP MEASURABLE MARKET SHARE.  OVER 200 IN DEPTH INTERVIEWS ARE 

CONDUCTED FOR EACH REPORT WITH A BROAD RANGE OF KEY PARTICIPANTS AND INDUSTRY LEADERS IN THE MARKET 

SEGMENT. 
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